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Performance Overview for All 
Social Media Channels 

OCTOBER 2023

Key Performance Indicators
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Marketing Channel Time Period Social Media Posts Audience Engagement

Facebook 7 Months 65 3.6k 67,745

Instagram 7 Months 50 691 17,136

LinkedIn 7 Months 34 742 2,245

Overall Performance
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More Insights

By Gender
The user base is composed of 
65% males and 35% women. By Location
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Increased Reach
We have reached 67,745 
people on Facebook, 17,136 
people on Instagram, and 
98,965 people through paid 
ads.
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P L A T F O R M
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Key Campaign

Overall increase in engagement
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Previous Quarter Current Quarter

SOCIAL MEDIA | QUARTERLY 
REPO RT
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We Did Campaigns on

laccuae @ laccuae
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Our Target Audience
By Location

By Age

By Interest
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Progress Report (LACC)
Months Campaigns Leads Website Leads Total Number of Leads

May 38 24 62

J une 16 16 32

J uly 61 32 93

August 66 33 99

September - 25 25

October 17 16 33

Total 198 146 344
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Progress Report (LAUC)
Months Campaigns Leads Website Leads Total Number of Leads

May 168 20 188

J une 277 27 304

J uly 1168 60 1228

August 1066 30 654

September - 9 9

October 170 26 30

Total 2849 172 3021
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Overall 
Performance
What we did right
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Our 
Websites

SOCIAL MEDIA | QUARTERLY 
REPO RT

ht tps: / / lacc. ae / h t tps: / / lacc.me /  h t tps: / / lacc.unive
rsity/  

Madonna  Unive rs it y London  Ame r ica n  
Cit y Colle ge

College  de  Pa r is

Euro College London  Amer ican  
Unive rs it y College ,  

Lusaka ,  Zambia

ht tps: / / laccuae .
ae /

h t tps: / / londonam
er ican.unive rsit y/
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Website Traffic Growth

Based on 
Channels
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Based on 
Regions
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Future Marketing Plans
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Thank You
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